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Hil My name is Natalia. | believe design is all
about connecting with and visually provoking
the audience by making them curious about
what’s next. As a designer, my goal is to
make clients happy and guide them through

the entire design process.



PROJECT NAME

NarcoNo

COURSE
Visual Thinking

INSTRUCTOR

Jeremy Stout

CATEGORIES

Branding
Packaging
UX/Ul

P
JL
-IN

v

FLASHY,
UGLY REALITY

PROJECT DESCRIPTION

Find a problem that is affecting people around the world and cre-
ate a brand to bring awareness to society using graphic design to
convey the message.

APPROACH

After researching a lot about my problem “the glorification of
Narcotraffic”, | decided to treat this topic with a little bit of
irony. | decided to go for catching the viewer's attention with
something they were not expecting by showcasing the “good”
things about Narcotraffic, and then abruptly take the audience
from all the excitement and the opulence to the consequences
the Narcotraffic leaves behind. All of this by using the contrast
between good and bad as my main design element to transmit

the message.
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FREE ACCESS TO DRUGS

LIFESTYLE

UGLY REALITY

AR TR

MNARCOTRAFFIC TAKES YOU
EVERYWHERE YOU WANT

GOVERNMENT WARNING:

THANK YOU FOR YOUR
CONTRIBUTION

IT WILL BE SEIZED
A DESTINATION YOU CAN'T MISS

Cousai [ Lonpon
Ocreece  1Ztyan

THANK YOU FOR YOUR

CONTRIBUTION D SPAIN
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CARS
GREECE

HOUSES
SPAIN CASH
LONDON PLANES
JAIL NOTHING

LLE GOVESMUINT CONFISCATES

FROM ILLEGAL ACTIVITIES.

NARCONO | BEER
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LIFE STYLE

THE UGLY REALITY RS
Get a better understanding of a narcotrafficker's® -
life. Get a glimpse of each aspect from the opu- »

lent side and the dark side. People get to see all_®
the opulence in TV shows, but no one is talkings &

about the consequences and the ugly reality. |, .
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YOUR BIG FORTUNE
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NARCONO | WEBSITE

YOUR BIG FORTUNE

PROPERTIES
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HOME JULIET

Florida Keys

IMAGE

Book now

St Croix

IMAGE

CEWEINES

BOOK
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UPCOMING TRIPS

JULIET

JULIET

Days ORNC]
At Q1 @
Subtotal: $450™

Subzotal: $495.00

JULIET

JULIET, SAILING AND DIVING | DESKTCP WIRE FRAMES

Days 3@
Adt @1 @
Subtotal: $810°™

Subtetal: $891.00

Days 3@
At 1 @
Subtotal: $1050"™

Subtotak $1155.00
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other services ane at exira cost.

Days
Adult

Total: $490%

Add to cart

[ Q  JULIE

—O0——

DATES DESTINATIONS

Subtotal: $450*Tax

PRICE RANGE

The Basics $1 50/day

© 3
@ 1
Book now

This option includes the basics, Standard accommedation and food. All

®
®

\Q

O

< Q  JULIET

J

JULIET, SAILING AND DIVING | MCBILE WIRE FRAMES

—

Shopping Cart

IMAGE

Florida keys

33



L]
. 59 (s ) (1] Q
MIAMI, FL ¥ la7 |i'

JULIET

ABOUT JULIET BOOK DESTINATIONS GALLERY CONTACT US & LOG IN / SIGN UP

Upcoming trips

Florida Keys

March through November (by request).
Where else can you dive the wrecks
of the Florida Keys from Key Largo to Schedule
Key West without ever having to move
your dive gear — other than to move
yourself into the water that is!

Packages

Rates

St Croix

December 2016 through March we'll
be wintering in St. Croix. The wrecks
of Butler Bay, the dramatic walls, and
unbelievable diversity! Departing
from St. Croix

kT W e

BOOK DESTINATIONS GALLERY CONTACT US A LOG IN /S

Bahamas

Departing from Miami. Dive the tur-

This option includes the basics. Standard This package inchudes standard accommads- Thi
accommdation and food. All other services ane tion, food and 5 nitrox fills. foad, and unlimited nitrox fills.
at extra cost.




DESTMATONS | ALY

5t Croix

SHOPPING CART
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Florida Keys
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of the Florida Keys from Key Larg to
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Dacember 2016 through March we'll
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SAILING DIVING SAILING DIVING DIVING

SHOPPING CART

Q | S

DESTINATIONS PRICE RANGE

The Basics$ 50/day S

This option includes the basics. Standard accommodation and food. All

Overview

other services are at extra cost.

Days

U
04/22/2018

Adult

—
“ Subtotal: $450+™ A Daye
Dive Florida Keys wrecks and reefs without the hassles ' 5 | T 3w
of hotels, rental cars, small over-crowded dive boats and I Tota |. $49000 I

expensive restaurants. Simply board Juliet in Miami and
let us take care of the rest! Dive along the world’s third

largest barrier reef that is home to numerous historic | [ | Package
wrecks and more than 6,000 species of sea life. | Add to cart Book now | I
S, | |
Search Available dates
$1501a vl

Nitrox Fills

: . ' .

L
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PROJECT NAME

Seasonal Flower Arrangement

COURSE

Type Systems

INSTRUCTOR

Anitra Nottingham

CATEGORIES

Book Design
Book Editing
Web Design

Dls

Y

e’

T

THE ART
OF FLOWERS

PROJECT DESCRIPTION

Design a hard-cover book about and “artisan” topic of your choice.
Pay close attention to create a good type system and utilize

images to engage the viewer.

APPROACH

Flower arranging is an art that | wanted to showcase in this book.
For this project, | wanted to create a simple and clean visual
system to avoid the system taking the attention and let the flowers
be the focal point of this project. To make the navigation easier,

| decided to separate the flower arrangements by season, giving
each season a color code to make it easier for the viewer to find
the arrangements without having to look at the table of contents

every time they need one.







SEASONAL
Flower Arrangement

By Mark Weldford

SEASONAL FLOWER ARRANGEMENT | COVER

49



SPRING ENCHANTMENT

SPRING

S|

SUMMER

AUMMER IARMONY
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SEASONAL FLOWER ARRANGEMENT | INTERIOR SPREADS

SUCCULENT BOUQUET

Anyone outdoorsy or who loves nature would sppreciste this
ougquet, since its bursting with fantastic shapes and textures

Bt what roally takes this aramgement far and over the top is
the inchusion of sucoulents, which make
warking with succule:

mare unique. | lor
with them is that they come in small containers and have very
short stems or barely any stems at all. s a result, you need
o create fake stems using flonl wics and floral stem tape, o
that they can ba includad in an arrangement. T thow you how
1o do that for this sarthy bougquet

HOW TO ARRANGE

1. Lift the succulents out of their containers and remove the
e loft with a short ssem,
probably %" to 17 long, and the smaller ones might have
barely any stem at all

2. For aach of the smaller succulents, poka 3 piece of straight
s10m wire horzontally through what little stem they have,
right below the base of the succulent. Thread it through
until the succulent s contarsd on the wire. Band both
sides of the wire down 30 that it forms an upside down U,
of hairpin, with the succulent t the top of the upside
down U This makes a stem for the suceulent

-

., For each of the laeger succulents, you'll need to create a
more substantial stem. To do 30, insert a wire and make
‘one upside-down U, or hairpin, as diected in stap. Then

ort a tocond
vire, 30 that the two wires

urn and s

o,

ha flower one qu

wire parpandicular to the f
form a cross

he base of the succulant. You may have

10 use & ltde force 1o gut the wires through the stem. Bend
dewn the sides of the second wire, 30 that this abe ferms.
an upside-down U or hairpin

4. Startimy at the basy ol vah ol the suceudnis, weap th
floral stem tapa around the wire stems you've created
Twrl the stems with one hand and wrap with the other hand,
overlapping the tape down the length of the stems

FLOWERS AND FOLIAGE

116 3 smaller 17 10 2°
suceulents

2 larger 3° to 4" succulents

1 bunch of yaliow
andlor peach ntock

1 bunch of white veronica
o hoathar (sinilas in shape)

1 bunch of yallow
ranunculus

Afew stems of dusty miller

Sto 8 pieces of 18 lang

Florsl starm taps
Thick green florsl tape
Satin ribbon

Small cylinder vase

FACTS

Prep timo: 15 Min
Asranging time: 20 Min
Seasen: Fall

Oidfcutry: 215

Lkt page: Suobert Bouguet
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WINTER GEMS

This s the ket | nesded when | was staming oot N faney
Sclantibe tarma, o rars Sowars, no comveluted handmads

475 38 the farmars” markat that ke yous fancy, come homs,
S through this ks, and whip vp 3 beautha amangement
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PROJECT NAME

Game Stop Re-branding

COURSE

Nature of Identity

INSTRUCTOR

Thomas McNulty

CATEGORIES

Book Design
Branding
Packaging
Web design

Rk
Dis

SN

GAME STOP
REBRANDING

PROJECT DESCRIPTION

Chose an existing or dead brand. Identify its soul and create a new

vision and brand identity.

APPROACH

The gaming world has evolved which means Game Stop needs to
understand the new era to survive it. By broadening their mission

| was able to provide customers with everything they’'ll need for
the new gaming world. Game Stop rebranded provides its
customers with the latest technology, the faster and most powerful
Wifi available to support Online gaming, Online shopping, virtual
reality and more. All this while giving the brand an energetic look
to remind people gaming is not about sitting on a couch and

look at the screen anymore, gaming is about action.







Delivering e
innovation

anytime,
anywhere
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A NEW GENERATION
OF ACCESSORIES

Gaume Stop

100% quality

, off the price w 3
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GAME STOP REBRANDING | BRAND EXTENSION
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Game Stop

GAME STOP REBRANDING | BRAND EXTENSION
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GREEN TRIP | CONTENT
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COLOPHON

Global Warming

Christma:

Makeup

GREEN TRIP | POSTERS
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